JIM BOTTOMLEY

Jim Bottomley is an entrepreneur, futurist, management consultant and professional speaker. His unique thinking models enable both individuals and organizations to develop innovative plans for future success. 

As an entrepreneur, Jim is a partner in The Breken Group, combining strategic planning and marketing strategy development with award-winning ebusiness solutions. Jim believes the key to achieving successful ebusiness strategy is to carefully understand client needs before moving to design. The company’s new software products, ylm.ca and EDToolset.com, are now being utilized in over 100 communities, helping economic development professionals and other local partners increase economic activity in their regions. 

As a futurist, Mr. Bottomley looks at trends with a unique spin. Unlike other futurists who specialize in only one trend category, such as demographics or technology, Jim is able to combine trends and look at their interplay. Real insight into innovation comes from trend convergence, better enabling organizations to identify opportunities, develop innovative strategies and better cope with the stress of change. 

For the past 23 years as a consultant, Jim has worked with many different industries and government clients, helping find consensus as to future direction, concentrating on trend analysis, marketing and sales strategy development, leadership and organizational change. Jim's experience includes performing Work Design for a variety of government and private sector clients, helping them redesign internal processes, often utilizing technology to achieve long-term success. Through Entreco Corporation Jim was part of a delivery team who offered the Human Resource Canada sponsored Self-Employment Benefit Program, having supported the successful launch of over 1000 businesses. Jim was also part of a team that has developed and delivered the modular series, Leadership Training for the Future, with excellent ratings from the 600+ managers who have taken part. Jim has taught over 25 different college and university courses and has delivered training to many business and government clients.  

Previously, Jim graduated with an HBA from Western and has managed marketing programs for Quaker Oats, from Cap’n Crunch to Life Cereal and has helped launch numerous new product and service offerings, from Kibbles ‘n Bits to specialized fiberglass products. In 1990, Jim and his wife Deb backpacked around the world, and in the fall of 2005, moved to Jasper Alberta, where Jim’s wife has purchased a destination retail store, Elysion Florals.

Jim offers unique customer-focused thinking models, combining humour, high-energy and concrete examples to make the future less threatening and actions more innovative. Jim Bottomley’s sessions are consistently rated at the highest level, serving to motivate, excite and inspire.

