WORDS FROM THE CLIENT’S MOUTH

QUESTION:  What value does Eileen bring to an audience?

ANSWER:   Marcia Martini, AT&T 

“ You bring a different perspective coming from outside the organization or company, etc.    Unlike many people, you have a thoroughness in your preparation - you research the company, find out what is happening now, what the hot buttons are and what are the issues folks are struggling with to make your presentation have "relevance" in their reality. Others, have a prepared spiel that they do not deviate from and "personalize" it for their audience - that makes the difference with you.

You are enthusiastic, well-prepared and dedicated with real presence... Face it - there are good speakers and bad speakers... I keep going back to the "REAL" adjective - people feel the sincerity behind what you do and can relate to that... you are not the overly POLISHED" speaker that sounds so canned people tune them out... you are "polished" in that you are professional and articulate but you come across "REAL"....

You remind people of the need for "balance" in their lives. The value for me is taking the time out to stop and remind myself  what is important in my life.  You know what it is - but you always get caught up in everything else... I think that is of value to everyone since they seldom do it for themselves.”
QUESTION: What value does Eileen bring to an audience?

ANSWER: Franz Vogt- VP, Quality Management & Customer Service, CII Carbon  
“You should know that your influence on CII has been long lasting.  As a team of managers, we have opened our communications and become more direct and honest with one another.  I think this has been beneficial for the organization and the performance of the company.  

QUESTION: What value does Eileen bring to an audience?

ANSWER: Teresa Brown. Jack Morton Productions

“To me, the common thread throughout all of your presentations  is that underneath all of our responsibilities, jobs, and things we  do,  it is easy to get caught in the mindset that we are just being pulled along. You remind us that we have choices about what we take on, how we live, what we choose to  stress us out, etc. By shifting that mindset to take responsibility for the lives we're living,  one feels more power about things in general. Also, you are the great equalizer.  People walk into rooms with titles, different hierarchies, and you get right to the human level underneath all the titles. We all are in our own boats and we all have issues, personally and professionally.  So without having to expose them, you see people nodding, relating to the 'human' things you bring up that are about who we are as people. You have a unique ability to engage people of all levels by evoking the humanity and experiences we all share.”  It is also apparent that you really believe in the things you say and it's refreshing to see a speaker not just 'say the words' but live them and believe them themselves.

QUESTION:  What value does Eileen bring to an audience?

ANSWER: Michelle Conley, SUBWAY, Meeting and Convention Director

“I've been thinking about your question regarding "take away" value.  A few key thoughts came to mind immediately:

1.  You immerse yourself in the company culture and learn the language and the people.

2.  You have a presence at the meeting - before, during and after your presentation(s).  You talk to people, laugh with them, listen and ask questions of them.  You show concern and caring and a desire to learn about them.

3.  The attendees have a sense of who you are before they hear you speak because you've been available.

4.  Your energy and enthusiasm is contagious.

5.  No other speaker I've seen, does what you do at a meeting.  You leave an impression, a message, an image of optimism and "can-do" which is long lasting .You do your homework and it shows.”

QUESTION: What value does Eileen bring to an audience?

ANSWER: Diane Klaiber, NE Law Library Consortium

“Let me throw some adjectives out that come to mind when I think of you and your message.  I think you are:

A consultant who cares about people and believes in her message and how it can impact employees

A consultant who makes sure she understands her customer and goes out of her way to study, research and know and understand her audience--even when is not required to do so.

Someone who has such an impact on her audiences that employees actually go back to their offices with an action plan on how to work with difficult colleagues.

Filled with such impact that one person picked up a forgotten hobby that brought him much joy.”

In short, the value is that everyone in the audience will walk away with not only having heard the words but knowing what to do with the words through your actions, your caring and follow-through.”
QUESTION:  What value does Eileen bring to an audience?

ANSWER: Margaret L McClave, Now retired, Assoc. of Legal Administrators Board of Directors

“This is a tough question.  It is so hard to put in words but I will try.  When you address a group, you put everything you have into it.  You make them feel that they are the most important client you ever had.  You come prepared, know everything about the people who are there.  The most amazing talent you have is the ability to remember people's names and match them with the faces.  Within a few minutes at our PLAA group cocktail hour, you went up to that stage and mentioned people in the audience that you had just met and got the names right.

You put so much enthusiasm into your presentation that people walk away with such high expectations and courage to accomplish things that they never thought they could.  Probably the best thing that I could say is that you make people feel good inside and feel good about themselves.  You are not just a presenter who prepares a speech, gives it and walks away.  You prepare at length for the presentation, make every effort possible to make it a memorable presentation and most importantly, follow up after the presentation.  This lets the people know that you really do care about them and it is just not a job.

QUESTION: What value does Eileen bring to an audience?

ANSWER: Neil Schuster, Executive Director, International Bridge, Tunnel And Turnpike Association representing the worldwide toll industry

“Eileen, who was our first-ever paid speaker and the only professional speaker we have invited back to our annual meeting, provides us with valuable insights into the human side of management, helps our members restore their self-confidence, renew their career commitments, and regain their passion. She reminds us to focus on the human element of the challenges we face; her message is inspirational and practical, delivered with power, humor and enthusiasm.”

QUESTION: What value does Eileen bring to an audience?

ANSWER: SARAH NERVIG, American Impact Speakers Bureau, Buenos Aires, Argentina
“I think that those who are fortunate to spend an hour, an afternoon or even a weekend retreat with you (or lunch and dinner in Buenos Aires) really get an honest, human connection with someone who cares deeply about her work and the lives of those she is helping.  Honest, deep connections are so rarely made in our fast-paced society and we all come and go so quickly without giving a second thought to those whose lives ours intersect with.  You stand out, Eileen, because you truly want to and successfully do connect with your audience, the meeting planner, the sound person, the speakers bureau.  You put your heart and soul into your preparation and presentation; and it shows.

The other thing is that speakers all talk about personalizing or tailor-designing their program.  Your picture should be next to the definition of personalizing in the dictionary.  You went WAY beyond our client's expectations and they really appreciated every detail.  This is such an incredible thing you offer your clients because the program or keynote is really a lot of "their" information, compiled and delicately woven together with your pertinent stories, anecdotes and style.”
QUESTION:  What value does Eileen bring to an audience?

ANSWER: Denise DeMan  President, Bench International, Los Angeles

“YOU: Create champions of perspective and wisdom through revealing practical dimensionality.

Open people up to be global thinking and forward thinking while they are trying to balance the discomfort of change.  You encourage hind sightedness without value judgment.

Help people to not only identify the differences in others, but honor and respect those differences.

Encourage organizations to embrace individuality while mutually pushing and enabling an organizational agenda.  This supports an organization's quest for growth and retention.”
QUESTION:  What value does Eileen bring to an audience?

ANSWER:  Martha Gregory ,SBC-  Pacific Bell, Director, Strategic Marketing
“What do people get when you spend time with them?


-We get our minds jump started!


-We get reminded of core life/work values.


-We get the feeling that our time was VERY well spent/productive!

What makes you different?


-Price.  You deliver like a $100K speaker!


-Attention to the customer's agenda - not just yours!


-Quality preplanning

What is the take a way value?

-The take away value is that Eileen successfully achieves/delivers what the customer hired her to do--so the take away value is up to the customer to design.  If you know what you want to happen - Eileen makes it happen.”

