
What Clients are Saying
About George Walther’s Programs…

Will my people put George’s content to work?Will my people put George’s content to work?
“The content provided excellent take home value for everyone, in any type of career.  I commend your 
research, analysis, technique, and content of your presentation. You have it down to a science… 
it was great!”

-Education Chair, 
Young President’s Organization

Will George understand our needs?Will George understand our needs?
“The energy you exhibited in reviewing material, catalogs, etc. and your ability to work with the 
management team in understanding the business environment and the needs of the team made your 
material right on target.”

-Training Manager, 
Hewlett-Packard Company

Will George understand our business challenges?Will George understand our business challenges?
“The messages were direct hits- the style was right for us.  Your in depth analysis and follow-up has rewarded 
you with a solid understanding of Microsoft culture and core challenges ahead.”

-Manager,
Enterprise Customer Unit, Microsoft

Will George deliver good value for my dollar?Will George deliver good value for my dollar?
“I feel your talk was a great value for the money.  I feel, for the money, I could not have bought the good 
will with my referring offices that your talk generated.”

-Director, 
Two Rivers Study Club

Will George capture my audience’s attention?Will George capture my audience’s attention?
“You were listed as a speaker, however, the emotional and intellectual interactions that took 
place were amazing.  You brought the audience to a level of understanding on the 
subject of communication that will not only undoubtedly help them in their lives and
their careers, but also immediately raised the level of intensity of the group to the 
appropriate level.

-V.P. of Clinical Affairs,
Philips Oral Healthcare

What about the skeptics in my group?What about the skeptics in my group?
“Your attention to detail helped overcome the most skeptical individuals to let them know that you 
understand our business and most importantly share the same objectives.”

-Sr. V.P. Quality, 
Customer Satisfaction, Ford Financial


